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1. Home page of the URBiNAT website 
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2. Overview 
 
The URBiNAT website is the centrepiece of the communication and dissemination strategy; the main              
source of news and information about the project; the first point of contact and engagement with                
the project’s multiple target audiences and stakeholders. The first version (V01) of the website was               
released on 30 November 2018, six months after the launch of the project. The aim of this first                  
version is to introduce and provide viewers with answers to basic questions they may have about the                 
project: 
 

- What is the URBiNAT project and what does it seek to achieve? 
- Who are the main partners of the URBiNAT Consortium and where are they based? 
- Which are the main beneficiary cities of the URBiNAT project? 
- When will the project be implemented and for how long? 
- How can the citizens of beneficiary cities, and other interested parties, get involved? 

 
In the coming months, and over the course of the entire project, the website is expected to grow and                   
evolve in a dynamic and responsive manner, taking into account the needs of project leaders and                
their target audiences. In due course there will be additional functionality with greater integration of               
social media, photo and video platforms, and links to certain digital tools that we expect to develop                 
in a process of co-creation with the residents of beneficiary neighbourhoods. 
 
The URBiNAT website will be designed in compliance with modern web design practices and              
standards, while seeking to reflect the spirit of co-design that is the blueprint of the project as a                  
whole.  

 
3. Introduction  

 
As part of the overall Communication and Dissemination Plan (D6.1), the URBiNAT team has              
overseen the designed and development of a project website and associated newsletter. These             
complementary communication tools will have a critical function in support of the various outreach              
and engagement activities that are planned as part of the project. Its design is intended to reflect the                  
project’s aims to reliably inform and engage with target audiences including the residents of targeted               
neighbourhoods, the public at large, NBS stakeholders and the European Commission.  
 
This task (T6.2) was developed in accordance with the the Grant Agreement. It was led by CES, in                  
coordination with WP6 Leader ITEMS, and GUDA participant partner. The members of the URBiNAT              
Steering Committee were consulted regarding the purpose, structure and desired functionality of the             
site.  
 
The contract for the web design and development process resulted from a competitive tender. Bids               
were submitted by design and multimedia companies in response to a specifications brief compiled              
by URBiNAT partners. The Maria Adelaide company, a startup web design company based at the               
Pedro Nunes Institut in Coimbra, was selected due to their understanding of the URBiNAT concept               
and fundamentals, and ability to develop interactive tools to dialogue with the users, notably the               
citizens from the URBiNAT cities. The draft homepage they submitted during the bidding process              
best reflected our challenges and needs. 
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The URBiNAT website will be the common communication and dissemination hub for the 28              
partners. The site will feature the work being carried out in conjunction with the 7 Frontrunner and                 
Follower cities and the URBiNAT NBS catalogue, the two major poles of activity of the project. 
 
In this sense, the website is institutional. The About section provides information about the              
members of the URBiNAT consortium and the structure of the project. But it is also intended to be                  
accessible, user-friendly and appealing to the citizens’s of the neighbourhoods covered by the             
project. On dedicated city pages citizens will be able to engage in a constructive dialogue with the                 
consortium members. And it is also scientific featuring the URBiNAT NBS catalogue that             
demonstrates the qualities of each NBS and its impact on the urban regeneration process. 
 
Together the website and Newsletter will always follow the Ethics Guidelines and Procedures (D.1.4              
and D.1.6) and the Data Management Plan (D.1.3) in order to respect individuals and institutions. 
 

4. Domain Name 
 
The urbinat.eu domain name was purchased during the kick-off phase of the project. Email              
addresses will be created for communication purposes in connection with different aspects of the              
project, e.g. admin@urbinat.eu  and communication@urbinat.eu .  
  

5. Website  
 

The URBINAT website, as the main communication and dissemination hub for the project, has been               
developed in line with the principles of simplicity and accessibility across different devices -              
handheld and fixed -, different browsers and operating systems. Keeping accessibility in mind, the              
main menu bar has two navigation levels as a general principle.  
 
The website is based on a Wordpress CMS, customized according to the needs of the project. The                 
web platform is modular and flexible in order to accomodate the project needs in terms of                
communication and dissemination of relevant material and deliverables.  
 

5.1. Website structure 
 
The following table describes the menu hierarchy at first and second levels. 
 

Pages Areas / Sub-pages Comments 

Homepage - Slider (highlighted news)  
- Project summary 
- Cities 
- NBS Catalogue 
- Events 
- News 
- Twitter and Instagram 
Integration 

Current headlines, 
highlights and project key 
information  
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- Newsletter Subscription Form 

About - Objectives 
- The Health Corridor 
- Living Labs 
- Key Fundamentals 
- Co-Creation process 
- Work packages 
- Partners 
- CoP URBINAT 

Project institutional 
information  

Cities - Nantes 
- Porto 
- Sofia 
- Brussels 
- Høje-Taastrup 
- Nova Gorica 
- Siena 
- Khorramabad 
- Shenyang 

Participant cities specific 
information 

NBS Catalogue - Technological 
- Territorial 
- Participatory 
- Social and Solidarity Economy 

NBS detailed information  

News & Events - News 
- Events 

Relevant news and events 

Contacts  Contact form and general 
contact information 

 
Additional sections and pages will be added as the project progresses such as deliverables              
documents list and project achievements and results.   
 

5.2. Layout 
 
Website editors will be able to choose from a range of layouts that available for each section of the                   
platform. Layouts should be used according to the profile of target audiences and the information               
available, keeping in mind the the overall visual coherence of each section. All layouts are fully                
responsive to different screen sizes, browsers and devices.   
 
 

Layouts blocks Screen shots 
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Main title and block text 

 

Text and side image  

 

Title and text 

 

Image 

 

Tile view 

 

Collapsible text block 
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5.3. Social Networks Approaches and digital 
engagement 

 
Social media networks are important tools to support the construction of a CoP Community of               
Practice that integrates the partners, the stakeholders and the citizens where ideas, activities and              
proposals are shared among a group that grows everyday. In this sense, two main strategies have                
been implemented:  content pull and content sharing as described in the following table. 
 

Social Network Social Network / Platform Comments 

 
 
On demand article share  

- Twitter  
- Facebook 
- Linkedin 

From the several sections or 
news and events the web 
visitor is able to share the 
content on his/her own 
network 

Embedded social content  - Twitter  
- Instagram 

Direct feed from posts 
originated by members and 
administrators of URBINAT 
social networks  

Direct links 
 

- Twitter  
- Facebook 
- Linkedin 
- Instagram 
- Flicker 
- Youtube 

Direct links to the relevant 
social networks are provided 
through the website 

Newsletter subscription 
form  

- Mailchimp Direct engagement of users 
through a newsletter 
subscription form 
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6. Newsletter 
 

6.1. Newsletter structure 
 
The newsletter is split into three main section: Heading, Current Issues and upcoming issues. 
 
Editors can combine different layouts and styles to keep the audience engaged and excited,              
benefiting of a correct use of the Upcoming issues section. 
 
Facts and news should keep the coherence through the several editions in order to fulfill the reader                 
expectations. Due to email client apps limitations, web-safe fonts have been used in the newsletter               
template.   
 
 

 
 

Sections Information type 

Newsletter Heading - Summary 
- Digest 

Articles, news and events - Articles 
- News  
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- Events 
- Achievements 
- Milestones 
- Infographics 

Upcoming events - Future events 
- Call to action 

Social network - Direct links 

 

 
6.2. Layout Organization 

 
Newsletter editors are able to select from a range of layouts inbuilt into the template, according to 
their needs.  
 

Layouts blocks Screen shots 

Main title and block text 

 

Image 
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Tile view 

 

 

12 



 












