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2023 Road Safety Campaign

Planning and Communications



2020 Campaign - Distraction



2020 Campaign - Aggression



2021 Campaign - Driver Sleepiness



2022 Campaign- Car Parks



Topic

2023 Campaign Topic

Road Workers

2 perspectives: 

1. How to respect a road worker as a road user.

2. How to be more safe as a road worker from road users.



What is our research scope?

At this point, we are thinking:

- Conditions of traditional road workers 

- Driver behaviour towards road workers

- Road workers behaviour to road users

- Road user’s attitudes 

- Crashes that involve both road workers and users



Campaign Aims

- To inspire positive behaviour changes on the road

- Coming together to promote safe road use

- To encourage respect & empathy towards road workers

- To appreciate road workers and their jobs: promote how these 

people have made our lives easier and roads safer



People

- 18-40 year olds

- Drivers

- Road workers

- All genders

- All ethnicities

- Located in the suburbs/cities

Target Audience

Industries

- Road Safety 

- Professional driving

- Road transport

- Road construction



Campaign Materials

Posters x8

Fact Sheets x4

Facilitator Guide x1

Videos x3

Social Media Posts x4

Surveys x2

Email Banners x1-2

Attendance forms x1



Research -  Monash University Summer Research Interns 
Mona Nohara - Masters of Data Science at Monash
Abbass Kak - Undergraduate Engineer at Mornington Peninsula Shire

Language
Brett Rutledge - Linguistics and Strategy at SENSEMAP
Ioni Lewis - Professor at CARRS-Q

Design
Manal Rizwan and Grace Harries

Shivani Tyagi - Swinburne Design Bureau

Industry peer review
Barbara Minuzzo - Coordinator at International Safety Media Award

Development Approach



Industry Partners

Mainroads Australia Roads Australia

Traffic Management Association Australia (TMAA) Transport and Main Roads (TMR)

Transurban



Stakeholders

Australasian Fleet 
Management Association

Vero Zurich

Insurance Australia Group Innovation Group



Campaign Stages



Gantt Chart

Link

https://docs.google.com/spreadsheets/d/1BUp2sd9nE3cNLTTh85sT8706eZyg-E7pH6rw3gSVqw0/edit?fbclid=IwAR3QztxEggSdWyvmADEjMlXC8N3ATtNi-pjHoDCYpcHQ7NUfMZFNFXxyHeU#gid=0


Will keep you updated on the campaign process with a monthly check-up on:

The 2nd Thursday of every month. 

We welcome any feedback or suggestions.

Keeping You Informed
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Thank you and comments


