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What do we get up to

2020 Campaign - Distraction

behind the wheel?

What'’s on your mind?
No distraction

Reaching for objects

7% of all non-driving tasks

Mobile phone use
7% of all non-driving tasks

The risk
Your eyes off the road and your hands off the wheel.

The risk
Your eyes off the road and your hands off the wheel.

Where did that
car come from?
What can you do?

Reaching for the object can wat. If you really
need to, pull over somewhere safe to do so.

What can you do?

+ Drive with your phone on
Do Not Disturb’ mode

* Make all needed phone calls

before you start driving

Ways to tackle
distracted driving

A distracted mind can miss
critical dangers on the road.

No distraction is worth the risk.

Consider driving a car with AEB
(Auto Emergency Braking).

Practicing mindfulness
can make you more
alert and focused.

Passengers can help offset tasks that
could potentially distract the driver.

I'll do it for
you, just focus
on driving

Get your playlists, podcasts
or audiobooks ready BEFORE
you start driving.

Pull over somewhere
safe if you really need to
reach for that object.

Put your phone on
Do Not Disturb mode.

No distraction is worth the risk. ——

Distraction comes
in many forms...
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No distraction is worth the risk. -

Practicing mindfulness
can make you more
alert and focused.

When mindfulness
increases, time spent
distracted on the
road decreases.

No distraction
is worth the risk.

NRSPP

Short secondary tasks

1% of all non-driving tasks

Talking with passengers
25% of all non-driving tasks

What does this involve?
Adjusting steering wheel buttons, centre stack controls
(e.g. radio, climate controls), seatbelt, mirrors, etc.

The risk
“The driver’s cognitive focus could drif to the
conversation with the passenger (e.g. an argument).
What can you do?

Passengers can help offset tasks that may distract the
driver (e.g. changing the radio station).

The risk
‘While the short duration of these tasks generally poses
Lt risk, the timing is crucial.

No distraction is worth the risk.

Drivers spend 45% of total
driving time potentially
distracted. This can double
your crash risk.

No distraction is o e
worth the risk.
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DON'T BE BLINDED

don't let emotions cloud
your judgement

%,

REMOVE ANY
DISTRACTIONS
more focused drivers means
less mistakes and mishaps.

MEANS

A GOOD
DRIVE.

o+

o= THINK POSITIVE
2 adopt a positive mindset
~ -
CHOOSE NOT TO ACT
you don’t have to respond
to negative emotions.
JAN
KEEP YOUR COOL
focus on calm driving and
breathing rhythms.

TRAVEL TIME. YOUR TIME. IT'S NOT WORTH IT.

TRAVEL TIME.
YOURTIME.
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IN EVERY

‘OTHER CAR’

IS A;lgTHER

PERSON. '

THINK BEFORE
YOU RAGE.

IT’S NOT WORTH IT.

TRAVEL TIME

ANGER

CAN COME
FROM MANY
PLACES...

DOESN'T
BELONG ON
THE ROAD.

BE IN THE RIGHT
MIND BEFORE
YOU DRIVE.
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RECOGNISE IT.
RETHINK IT.

OTHER ROAD USERS

other drivers may not be malicious
avoid blaming others

be forgiving and patient

resist ‘getting even’
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POSITIVE COMMUNICATION

courtesy encourages cooperation on

the road

say thank you

gesture an apology if you make a

mistake - this diffuses anger @

REMEMBER...
IT'S NOT WOR

TRAVEL TIME

MOST AUSSIE DRIVERS WILL CLOCK
UP T0 25,000km DRIVING THIS YEAR.

WILL YOU SPEND
THAT TIME IN ANGER?

TRAVEL TIME B oSt | e Budget TRAVEL TIME

BE MINDFUL

AND REMEMBER

speeding won't get you tere faster

breathe and speak to yourself calmly IT'S N oT J U ST
focus your attention on safe, calm driving

ANOTHER DRIVER
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learntolet o ofthe stress and struggle “
“ aie . /e /e
ENJOY THE JOURNEY )

it's your time
remember - it's not worth it

IT'S NOT WORTH IT.
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Wouldn't pick up
& the kids with your
eyes closed?
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What about driving tired?
#DontRisklt

for more information, visit nrspp.org.au
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Wouldn’t play with
your eyes closed?

What about driving tired?
#DontRisklt
y 4
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Reaping the Rewards:

Preventing Sleepiness in the Workplace

Sleep Attitudes

= @

Aching?

Sore eyes? Restless?

Find out more at nrspp.org.au

Tips for a Better Sleep

.

Daydreaming?

#DontRisklt

Know your
limits behind
the wheel
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CAR PARKS ARE

TOUGH

TECHNOLOGY CAN HELP

Rear Parking Assist:
helps you avoid collisions

Rear Vision Cameras:
help you see behind
the vehicle

Rear Automatic Braking:
helps you brake quickly.

General Tips For Drivers
= Drive slowly

= Allow extra time

== Don’t park when distracted

= Be patient to other drivers

== Consider online shopping

== Take care in low-light conditions

Choosing A Parking Space
= Avoid skinny parks

== Don’t park in small car spots

= Don't park next to a large vehicles
== Try to park next to a wall or column
= Seek spaces away from the entrance

CAR PARKS ARE

COMPLEX

THE 3*MOST COMMON-COLLISIONS ARE

1.Hitting A Parked Car
(or having your parked car hit)
represents more than half (51%)

of reported car park collisions

2.Hitting A Stationary Object

Bollards and Poles (30%) are the objects hit the most.

Followed by security barriers and shutters (19%)
and then pillars & columns

CAR PARKS ARE

TOUGH

TECHNOLOGY CAN HELP

{ Rear Parking Assist:
& helps you avoid
i collisions

reversing incidents i : :
# Rear Vision Cameras: %

could be avoided, if all
vehicles had a rear view %
camera, parking sensors
and rear autobrake

help you see behmd the

& vehicle

systems.

! Rearj\uto[nétii: Braking:
; h'elps’you‘brake Quickly .-

VEHICLE TECHNOLOGY SHOULD AL‘WAYS BE USED AS AN
o % 5 AID,NOT A SUBSTITUTE FOR SAFE DRIVING BEHAVIOURS

3.Hitting A Moving Object 7 w3 £

accounted for over 20% of car park collisions

reported to Vero Insurance in 2021, 64% occured

while one vehicle was reversing
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CAR PARKS ARE

THE 3 MOST COMMON COLLISIONS ‘ARE...

HITTING = &% HITTINGA
A PARKED STATIONARY
CAR = OBJECT |

KEEP YOURSEL AND OTHERS SAFE




2023 Campaign Topic
Road Workers

2 perspectives:
1. How to respect a road worker as a road user.

2. How to be more safe as a road worker from road users.
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At this point, we are thinking:

- Conditions of traditional road workers

- Driver behaviour towards road workers
- Road workers behaviour to road users
- Road user’s attitudes

- Crashes that involve both road workers and users

RESEARCH
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To inspire positive behaviour changes on the road

Coming together to promote safe road use

To encourage respect & empathy towards road workers

To appreciate road workers and their jobs: promote how these

people have made our lives easier and roads safer

MONASH
University
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CENTRE
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Target Audience

People Industries

Road Safety

Professional driving

- 18-40 year olds

- Drivers

Road transport

- Road workers

Road construction

- All genders
- All ethnicities
- Located in the suburbs/cities

ACCDENT NRSPP
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Campaign Materials

Posters x8

Fact Sheets x4
Facilitator Guide x1
Videos x3

Social Media Posts x4
Surveys x2

Email Banners x1-2

Attendance forms x1
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Research - Monash University Summer Research Interns
Mona Nohara - Masters of Data Science at Monash
Abbass Kak - Undergraduate Engineer at Mornington Peninsula Shire

Language

Brett Rutledge - Linguistics and Strategy at SENSEMAP
loni Lewis - Professor at CARRS-Q

Design

Manal Rizwan and Grace Harries

Shivani Tyagi - Swinburne Design Bureau

Industry peer review
MONASH | ACUDENT NRSPP

Barbara Minuzzo - Coordinator at International Safety Media Award
Jo, . : RESEARCH
University CENTRE i



Industry Partners

&3 nairreads  Clroadsaustralia  =Transurban

Mainroads Australia Roads Australia Transurban

/ N
) &® Queensland Government

TRAFFIC MANAGEMENT Department of Transport and Main Roads

ASSOCIATION OF AUSTRALIA

Traffic Management Association Australia (TMAA) Transport and Main Roads (TMR)



Stakeholders

Australasian Fleet
Management Association

Vero\'/ @ ZURICH

.'||. INNOVATION
'| '* GROUP

Insurance Australia Group on Group



Campaign Stages

Campaign Rollout Develop Comms Strategy

Topic

Finalisation Research

Concept

Refinement Development

Design Peer Review Branding Design Process



Gantt Chart

Develop Comms Strategy
Comm Strategy Meetings
Get Data from partners
NRSPP SC Meeting
Summer Intern Research
Data Peer Review
Branding

Design Process

Design Peer Review

Alert Partners about Campaign
Promo Material Release
Upload to NRSPP Website
Release Road Safety Week

Key Not yet started
In Progress
Complete

.
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=k

8/9/2022
15/9/2022
10/10/2022
1/11/2022
1/11/2022
9/1/2023
16/1/2023
1/2/2023
27/2/12023
8/9/2022
20/2/2023
15/5/2023
19/5/2023

End W1 W2 W3 W
101012022 \

19/6/2023

T

23

ACCDENT ~ NRSPP
«» MONASH | gy M0=07
University | cenme


https://docs.google.com/spreadsheets/d/1BUp2sd9nE3cNLTTh85sT8706eZyg-E7pH6rw3gSVqw0/edit?fbclid=IwAR3QztxEggSdWyvmADEjMlXC8N3ATtNi-pjHoDCYpcHQ7NUfMZFNFXxyHeU#gid=0

Keeping You Informed

Will keep you updated on the campaign process with a monthly check-up on:

The 2nd Thursday of every month.

We welcome any feedback or suggestions.
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