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Why did you attend this session?
What work or program brings you here today?
Have you worked on tobacco control policy change before?

On a scale of 1-10 how important is commercial
tobacco PSE in your work?
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Engaging Youth in Counter Tools
Store Audits

Lia Burg, Washington County

Chelsey Skogen, American Lung Association



Sacred / Traditional Tobacco

Tobacco In this presentation refers

specifically to the use of manufactured,
commercial tobacco products, and not to the
sacred, medicinal and traditional use of tobacco
by American Indians and other groups.
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== (County



Purpose of this project m

OF HEALTH

« State of MN was awarded $60.5 million from Juul & Altria
(e-cigarette brand) dedicated towards commercial tobacco
prevention efforts

to collect data on commercial tobacco products sold at the
Point-of-Sale

Goals:

» Collect local data in Washington County to assess the
county’s current commercial tobacco landscape

 Document commercial tobacco industry targeting

» Use data collected to educate the community and other youth

« Use data to support local policy changes while lifting up
youth's voices




Washington County
Retallers

v'19 youth high school aged from
the Teen Leadership Council

v'103 audits completed

v' 81 retailers assessed
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How we engaged youth

Recruitment through coalition meetings
Kick-off meeting

Youth were paired together based on where
they lived

4. Weekly check-ins via email & text

Offered incentive

6. Wrap-up meeting/celebration

youth from the Teen Leadership Council



Gas station

Retailer Characteristics
Of the 81 retailers assessed 26% had exterior tobacco advertising

Types of Retailers Assessed

20, 4%

Store Types
B Convenience Store

® Beer, Wine, Liquor Store

# QOther

B Grocery Store
Tobacco/Vape Shop
Mass Merchandiser

10%

10% 54%

Percent of Retailers Selling Commerciz

69%

Cigarillos, little cigars, or blunts

E-cigarettes 64%

Hookah - 8%

Oral nicotine

76%

Smokeless 79%

Tobacco shop



i Mentimeter

How comfortable did you feel going into each
store type?

Convenience Store (with or without gas)

Grocery Store

Mass Merchandiser (walmart, dollar general)

Other (drug store, pharmacy, golf course, campground)
24

Uncomfortable Very comfortable



Product Availability Flavors & Menthol

Percent of Retailers Selling Different E-cigarette Flavors i

Number of Different Flavors
1to5

B 6tol10

B 11to20

B More than 20

27%

Percent of Retailers with Flavored Products

Cigarettes (menthols) 78

Cigarillos, little cigars, or blunts

E-cigarettes

Hookah

QOral nicotine

B Percentage with flavored products ‘ ) . N
Retailers assessed selling product ‘.. COUNTER m gEP;:IGE‘NT Retail Store

. ThNlC



A Mentimeter

\Were you familiar with the products that were
being sold?

Yes No

Gas station



A Mentimeter

\What were your thoughts on the amount
flavors being sold?

12 responses
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DUDIIC health Issue

shocking
concerning
Interesting
too many
they really cater

alarming

BUY 2 AND SAVE "7

Gas station



This proguct ||
licoting, Niggting |
1S an addictive chemical, |

Price and Promotions

Average Cheapest Advertised Price

WARNING:
This product.
contains nicotine,
Nicotine is an
addictive chomical.

$10.56

$9.45 Single Gas Station
Cigarettes Disposable
E-cigs

Percent of Retailers with Price Promotions

P

74

Oral micotine

Smokeless

= S,

Tobacco Shop
. Percentage with promotion
Retailers assessed selling product



Do you feel like these prices are
affordable?

Foryouth

For adults

Not affordable

5
&#
$14.00
1.0
- { Eu. =
Very affordable
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Youth Appeal

Percentage of Retailers Appealing to Youth

ads within 3 ft of the near youth-oriented any e-cig self-service
floor products displays
Percentage of Retailers with Flavored Products Percentage of
Retailers Selling

Cigarillos, little 56

cigars, or blunts
o I I
Oral nicotine 59 Single C'gar'||°5 6 ormore Gas Station
cigarillos forless e-cig flavors
than §1

[l Percentage with flavored
Retailers assessed selling product



Youth appeal products
targeted towards youth

“Bright colors in
advertisements”
(including social
media)

“Tobacco
products next to
candy and toys”

J

“Tobacco brands
mimic everyday
products”




How did the ads that were being promoted make
you feel?

Ads tried to make tobacco products seems positive and
fun by using neon colors and offering promotions

“Made me feel grossed out”

Ads were similar to food ads which could be interesting to
try

Felt uncomfortable/disturbed with the types of ads convenience store




A Mentimeter

How likely do you think it would make youth
younger than you want to try any of these
products?

Statement 1

Not likely Very likely



d Mentimeter

How likely are you to speak up onissues
related to commercial tobacco?

Before this project

=

After this project
41

Not likely Very likely



Biggest Takeaway:

Is there anything you think or feel differently
now that you have done this project?

Attitude of high schoolers
have apathetic feelings
toward the usage of
commercialtobacco
products.

More aware of how
tobacco companies
advertise/target youth

“Vaping is too normalized
among peers”




Big Picture

From the Clean Indoor Air Act,
to Tobacco 21, and now
Flavors!

Day at the Capitol 2019 advocating for T21



American
Lung
Association.

Youth Voices Speaking
Truth to Big Tobacco

Marketing
Impact on young lives
Raising Youth Voices

Liz Johnson, Manager Advocacy & Public Policy



FDA Flavor Restriction Leaves
Over 15,000 Flavors on the Market

----------
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photo from Counter Tools store audit data collection in MN




Percent of students who reported their first tobacco product was
mint or menthol, flavored, or unflavored.

Unflavored or

Mint or menthol,
tobacco flavored,

21.9%
15%
Of students report that
their FIRST TOBACCO
Other flavor, PRODUCT was
54.4% FLAVORED

American
Lung
Association.

Source:2023 Minnesota Youth Tobacco




Disposable Products Nicotine Content

oty ¥ o

- o ———

ARNING -
' Nicotine is an
addictive chemical
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Photo Source: ANSR-MN

_ Loon Juice Box:
Loon Pluto:
2500 puffs 4000 puffs Loon Air 6000Puffs EIf Bar 3500+ puffs
(6ml x 50mg)= (14ml x 50mg) = (13ml x 60mg) = (10.5m! X 50 mg)=
10 Packs of 23 Packs of 26 Packs of 17.5 packs of

cigarettes Cigarettes cigarettes Cigarettes




Nicotine Pouches- Key Points

* Marketed as “tobacco-free”
* They do contain nicotine
 Many contain flavorings & sweeteners




Marketing- Social Media & Influencers
Tik Tok & Instagram
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Marketing- Public Advertising

* Point-of-sale promotion at gas
stations and convenience stores

« Sponsoring events

 Public billboards & signs

« Television ads
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THE GOOD NEWS

MN High School students are learning that vapes are harmful and addictive.

2000

2002

200> 2008 2011

el Cjzarettes

v+ e+ Cigars

® Vapes, 13.9%

Cigarettes, 4.5%

Cigars, 4.0%
Ssmokeless, 2.0%

2014 2017 2020 2023

e tmokeless == = Vanes

Source: 2023 Minnesota Youth Tobacco

i

14%

of MN High School students

American
Lung
Association.




The bad news...14% = One In Seven

What’s Worse...
The addiction rate is way up
14% with 80% of students who
s v O e il vape struggling with
L ’ VI Hignehoot students addiction and dependance.
Cigarettes, 4.5% 7H0?/pe . 't' ; QUIT
-— Stookeless, 2.0% o Want to Lull -
e I and they are trying hard to do so
2020 2023 with many reporting trying to

quit 10 or more times.

:I: /L\merican

un

Source: 2023 Minnesota Youth Tobacco Association.
Survey




Nicotine dependence IS a serious concern

92.6% of students who recently vaped
reported a S|gn of nlcotme dependence

American
Lung
Source: 2023 Minnesota Youth Tobacco Survey Assoclation.



Harmful Effects of Nicotine
NICOTINE:

* s highly addictive.

e can cause cardiovascular and respiratory Issues.

* use Iin adolescence can damage parts of the
adolescent brain that control learning, mood,
memory, attention and impulse.

* can lead to nicotine toxicity in children or adults.




Percent of students who
reported symptoms of anxiety
or depression, by tobacco use

Overall, 30.7%

Uses vapes Uses cigaretfes Uses cigars Uses smokeless

:I: American
Lung
Source: 2023 Minnesota Youth Tobacco Survey Association.
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SPEAKING TRUTH
TO BIG TOBACCO




YOUTH VCICES
Y

HOW HAVE COMMERCIAL TOBACCO AND
VAPING IMPACTED YOUR LIFE?
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Youth Voices Cards on Display at the Capitol
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TIME TO +
TABLE TALK
How do you engage and interact with youth in your community.

What are some ways you see young people really standing
out/up in the community?

Share a story about youth in your community who stepped up to
make a difference- what was it?




TIME TO ++
TABLE TALK
What do you see as barriers to engaging youth?

Who is the most unique partner and usually partners?

Who would you ask to partner if you had no fears
(real and imagined barriers)?

What reluctance do you have and what would
make you feel more confident?

- e — m e — - -



LAST QUESTION 4

What will you do or do differently as a result of
attending this session?

Liz Johnson, American Lung Association
Liz.Johnson@Lung.org

Chelsey Skogen, American Lung Association
Chelsey.Skogen@Lung.org

Lia Burg, Washington County
Lia.burg@co.washington.mn.us :I:American

Lung
Association.


mailto:Liz.Johnson@Lung.org
mailto:Chelsey.Skogen@Lung.org
mailto:Lia.burg@co.washington.mn.us
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